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From our origins in 2003 when Christine and Henry Laimer embarked on the maiden 
bread run, Food from the Heart has grown to support 35,500 beneficiaries each month 
and distributed S$5.52 million worth of food in 2017.
 
In 2017, we welcomed our new Chief Executive Officer, Kwa Eng Kiat, heralding a 
new phase for Food from the Heart with greater focus on strategic development, 
organisational development and fundraising and with that, we would like to extend our 
heartfelt appreciation to Anson Quek who served as Executive Director for six years. 
 
In addition to welcoming Images in Motion Singapore as our Official Community 
Food Pack Partner, we also welcomed Goldbell Foundation as our Official Logistics 
& Transportation Partner. OCBC Bank has been instrumental in the provision and 
distribution of much welcomed eggs for our Community Food Pack programme and 
NTUC FairPrice continues to be a valued partner in our Market Place programme.
 
To increase our range of fundraising platforms, we introduced our inaugural Charity Golf 
Tournament to great success thanks to the support of FairPrice Foundation. As usual, 
our annual Passion Ball continues to be a key fundraising platform for us with the help 
of Audemars Piguet and many other friends.
 
In 2018, we will be commemorating our 15th Anniversary with a year-long calendar of 
activities. Our School Goodie Bag recipients can look forward to content with higher 
nutritional value and we will mark World Food Day on 16 October with more activities 
to draw attention to the plight of the underprivileged as we work towards eradicating 
hunger and poverty. We will also be launching another fundraising platform with a 
Charity Movie Screening.
 
All that we do would be impossible without the generous contributions and unrelenting 
efforts of numerous supporters. As we do not receive regular government funding, we 
are dependent on donations, both cash and in-kind, to sustain our programmes. I extend 
my heartfelt gratitude to our donors, sponsors and volunteers for their generosity and 
support, and my sincere thanks to our staff for their continued efforts and dedication on 
behalf of our beneficiaries.

Chairman’s Foreword

Since our inception in 2003, the development of Food from the Heart has been in three phases. 
The first stage comprising the early days, was when our growth was largely fuelled by the passion 
and drive of our founders Christine and Henry Laimer. When the Laimers returned to Austria in 
2011, a Board of Directors was instituted, leading to rapid expansion of our programmes and 
reach, and professionalisation of our operations. Now, in the midst of a crowded non-profit sector, 
growing affluence of Singaporeans but also paradoxically, increasing numbers of low-income 
households and elderly, we are looking at consolidation and change to prepare for the next stage 
of Food from the Heart’s development.
 
With a 30% growth of Self Collection Centres under our Community Food Pack programme from 
40 to 52 centres, we now support 8,190 individuals under this programme. Our School Goodie 
Bag programme is undergoing a review and will be relaunched in 2018 with boosted contents of 
higher nutritional value and greater variety. This programme continues to be a key area of focus 
for us as we intensify efforts to reach out to more donors and schools, to ensure that no child 
in Singapore ever has to go to school hungry. Our Clean Plate Campaign has grown from five 
participating schools in 2013 to 50 last year, and similarly our Toy Buffet welcomed 30 corporate 
and institutional partners, an increase of over 40%.

Amidst all these activities, there was a change in organisational leadership in the 2nd half of the 
year. Building upon the momentum and the hard work put in by the staff, coupled with the strong 
support of the Board, the year 2017 finished on a positive note with stronger financial results than 
the previous year. 2018 marks our 15th Anniversary year and we will be rolling out a number of 
new initiatives, foremost of which will be a strategic plan incorporating new fundraising activities 
and awareness campaigns with the objective of raising funds so that we grow our support of the 
underprivileged.
  
Much work needs to be done to consolidate and fine-tune our core programmes, and as we 
streamline our internal processes to identify areas where we can do more for our beneficiaries, we 
count on our many volunteers, partners, sponsors and donors to continue to make a difference in 
the lives of the beneficiaries whom we serve. My thanks also to the staff of Food from the Heart for 
whom all that they do is a labour of love.
 
We strive to continue the “heart work” needed in our mission to alleviate hunger in our 
community. 

CEO’s Message

community. 
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70.12%

15.16%

9.24%

5.48%
S$302,654 worth of food 
distributed through the 
Market Place Programme

S$837,142 worth 
of food distributed 

through the Community 
Food Pack Programme

S$509,910 worth of food 
distributed through the School 

Goodie Bag Programme
S$3,871,737 worth of baked 
goods distributed through the 
Bread Programme

For every dollar we received, we distributed

S$1.92 in benefits



people benefitting from 
FFTH ’s core programmes

35,555

FFTH 
by the 
Numbers

food distribution 
points across the city266 S$5,521,443

worth of food 
distributed

16,830
trolleys of 
bread saved

120
birthday parties held

45,490
food packs 
distributed

9,000
toys distributed 

S$1.92

distributed in 
benefits for every 

dollar received

bread runs
to support a 
family of four for 
one month

S$55

123
food donation drives 
by corporations 
& schools

FFTH Core Programmes
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Bread 
Programme
The programme that started it all, the Bread Programme came 
into existence when our founders, Christine and Henry Laimer, 
came across an article on unsold bread being thrown away at 
the end of each day. Determined to make a change, the Laimers, 
along with 120 volunteers, started a movement to collect 
surplus bread from 37 bakeries and hotels for redistribution to 
the needy in our community on 8 Feb 2003.
 
Fast forward to today, we now have 1,700 active volunteers who, 
rain or shine, help us collect unsold baked goods from various 
bakeries and hotels. These baked goods are then redistributed 
to our Self Collection Centres, welfare homes and other 
underprivileged individuals.
 
At the heart of the Bread Programme are our volunteers. With 
their help, we are able to save 1,400 supermarket trolleys full of 
bread every month - that’s 28,000kg! Our partner bakeries and 
hotels are equally important for their generous daily donations. 

116 partner bakeries & hotels

166 distributions points

22,000 beneficiaries

32,041 bread runs

Core Programmes Core Programmes
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Community 
Food Pack
The Community Food Pack programme was started to reach out 
to the underprivileged living within the heartlands of Singapore 
who often struggle to pay school fees, medical and utility bills, 
let alone have enough to put together a nutritious meal. By 
working with Residents’ Committees, Family Service Centres 
and Senior Activity Centres, we identify and provide weekly 
bread rations, as well as monthly food packs of non-perishable 
essentials, fresh eggs and fruits to those in need.
 
Food donation drives by the public, corporations and schools 
play an important part in making sure that our beneficiaries 
receive basic food necessities such as rice, cooking oil and 
canned food on a regular basis. We also rely greatly on our 
committed volunteers for helping with weekly distributions.
 
In 2017, we received our single largest donation of S$1 million 
from Images in Motion Singapore! This donation will fund our 
growth of additional Self Collection Centres over the next five 
years. We also welcomed OCBC Bank on board as our Official 
Fresh Eggs Sponsor, providing financial and voluntary support 
for regular distribution of trays of eggs to our beneficiaries.

52 Self Collection Centres

8,190 beneficiaries

28,690 food packs distributed

Core Programmes Core Programmes
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School 
Goodie Bag
For many disadvantaged students, a hearty breakfast 
to keep them energised for a day in school is a rare 
treat as their families struggle to put meals on the table. 
When these children go to school on an empty stomach, 
they are more susceptible to falling ill and have a 
difficult time concentrating in school. 

By working with 28 neighbourhood schools, the School 
Goodie Bag programme reaches out to students under 
the Financial Assistance Scheme by providing them 
and their families with monthly food essentials such as 
rice, cooking oil and biscuits worth up to S$55. It takes 
S$33,000 a year to support a school of 50 students, and 
S$660 for a family of four.

In 2017, we started efforts to improve the nutritional 
value of the School Goodie Bag contents. We are excited 
to launch the new School Goodie Bag in 2018 with 
healthier and more nutritious items!

28 schools

5,600 beneficiaries

16,800 goodie bags distributed

Thank you for adopting a school for a year!
Alisdair Ferrie & Karen Fawcett

Ascendas-Singbridge Gives Foundation
Cru Asia Ltd

Goldbell Foundation 
Goldman Sachs Charitable Gift

Koh Chan Guan & Family
Marriott International

SIA Engineering Company
Singapore American School

Singapore Post Limited

Core Programmes Core Programmes
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Toys from 
the Heart
Toys contribute to a child’s early memories. Other than 
providing them with happiness and fun, toys also allow 
children to experience a wide range of developmental 
benefits. However, children from underprivileged 
backgrounds rarely have the chance to play with toys.

Toys from the Heart was started with the aim to 
deliver a message of hope and love, and ensure that 
underprivileged children are given the opportunity to 
experience the joy of receiving toys. 

We operate a “Toy Bank” and accept donations of new 
and pre-loved toys in excellent condition for our young 
beneficiaries. The toys are gift-wrapped, and given 
during our annual Toy Buffet, monthly birthday parties 
and seasonal celebrations. Toys are also often given to 
individuals and groups going on mission trips, so that 
we can spread the joy of giving to those in need beyond 
our borders.

9,000 toys distributed

Core Programmes Core Programmes
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Birthdays 
from the Heart
Birthdays are a special occasion for everyone each 
year. However, while many of us have the privilege of 
celebrating our birthdays with cakes and parties, such 
celebrations are especially rare in financially-challenged 
homes.

We partner with welfare homes to celebrate birthdays 
of disadvantaged children and elderly on a monthly 
basis. Each month, our volunteers visit these homes to 
host birthday parties with birthday cakes, games, and 
birthday presents for 1,108 elderly folks and children, 
allowing them to mark their special day with joy and 
cheer.

10 welfare homes

120 birthday parties

1,108 beneficiaries

Core Programmes Core Programmes
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Market
Place
Ever wonder what happens to items with damaged 
packaging or near expiry products left on the shelves of 
supermarkets? Despite their still usable condition, these 
items are often left unsold and eventually discarded. 
Instead of allowing these items to go to waste, we give 
them a new lease of life by redirecting them to the 
underprivileged.

With NTUC FairPrice as our “Market Place Partner”, 
we collect unsold but still wholesome items from all 
147 NTUC FairPrice outlets island wide to redistribute 
them to the needy in Singapore. These items can 
range from food items like cereal and canned food, to 
household items like laundry detergent. All donated 
items are brought back to our warehouse where they 
are carefully sorted and packed by our volunteers, 
and then redistributed to welfare homes, as well as 
our beneficiaries under the Community Food Pack 
programme. The much-needed supplies and necessities 
help to offset expenses, thereby reducing their financial 
burden.

41 welfare homes

7,618 beneficiaries

Core Programmes Core Programmes
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The Giving Hands

Isaac and Jin are a couple who have been a part of our 
pioneer batch of Bread Programme volunteers. Till today, 
they still do bread runs every Tuesday, sometimes with their 
children as well! 
“We are very inspired by volunteers who do the bread runs 
despite the inconvenience of not having their own vehicles. 
For us, we have our own car. We also have a little over an 
hour every week night to spare, so why not us as well?”

Isaac & Jin, Bread Programme Volunteers

Lionel and his friends join us every Tuesday to help with the 
packing and sorting of food items. A familiar face at our 
warehouse, we often see Lionel stepping out of his usual 
roles to help us facilitate and guide newer volunteers on the 
procedures of handling the food we receive. 
“After retiring, I felt that it was time for me to give back. Food 
from the Heart was a perfect match for me, and it also gave 
me a chance to bond with old and new friends alike.”

Lionel Lim, Warehouse Volunteer

Clara is part of a group of pioneer volunteers who helped kick 
start the Community Food Pack programme at Marine Terrace 

Self Collection Centre. Clara, who struggled financially in the 
past, knew what it was like to go without food and often opted 

to give whatever little she has to her children instead. 
“Now that I am able to stand on my own two feet again, I have 

decided to give back to the community for what they have 
given to me.”

Clara, Community Food Pack Volunteer

The Receving Arms

Mr & Mrs Ong are parents of Dawn, a student under our 
School Goodie Bag programme. With a family of eight, Mr Ong 

struggles to take care of the family as the sole breadwinner; 
having to pay for his children’s school fees on top of medical 

bills for Mrs Ong. 
“The goodie bag of food essentials helps me defray my groceries 

cost. It provides me with the ease of mind that we will always 
have food in the house, no matter our situation.”

Mr & Mrs Ong, School Goodie Bag Recipients

School Counsellor Ms Solomon says that the programme 
not only allows opportunities for the school to reach 

out to students and their families when they collect the 
rations, but also teaches students about gratitude. 

“The students get a chance to appreciate the help they 
receive. They express their gratitude for how much their 
families have benefited and not just themselves alone.”

Auntie Jenny from Blessed Grace Social Services often visits 
our warehouse with her colleagues to collect daily essentials 
for their own beneficiaries. This includes ingredients for 
cooked food prepared by her organisation. Cleaning supplies 
also come in handy during their regular elderly home visits. 
“With Market Place, we can save more money, as well as have 
a greater variety of what we can bring back.”

Blessed Grace Social Services, 
Market Place Recipient

Words from our Volunteers Words from our Beneficiaries

School Goodie Bag Recipient 
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I CAN 
Award
To motivate and commend students we support 
under our School Goodie Bag programme 
for their positive attitude despite obstacles in 
life, we inaugurated the “I CAN Award”. The 
award celebrates the students’ “I Can!” attitude 
and rewards their Improvement in Conduct, 
Attendance, and Non-academic performance. 

We held the fifth edition of “I CAN Award” at Seng 
Kang Primary School on 13 March to reward 81 
students under our School Goodie Bag programme. 
It was a proud moment for them, as they made 
their way confidently onto the stage to receive their 
awards.

We thank Union Bancaire Privée for sponsoring 
the award ceremony once again, and to Seng Kang 
Primary School for the use of their premises for the 
ceremony. Congratulations to all our recipients!

Key Events Key Events
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Bohemia 
Passion Ball

The 14th edition of Passion Ball held 
on 8 April embraced the theme of 
Bohemia, a tribute to the free spirit of 
truth, love and freedom. Presented by 
Audemars Piguet, the gala fundraiser 
featured a specially prepared gourmet 
dinner by The Fullerton Hotel 
Singapore, a charity auction of nine 
items and entertaining performances 
by Steve Lippia and The Jeremy 
Monteiro Little Big Band.   

Images in Motion Singapore also 
announced their generous donation 
of S$1 million to Food from the Heart 
- this is the single largest monetary 
donation that we have ever received! 
The amount will go towards supporting 
an additional 30 Self Collection Centres 
under our Community Food Pack 
programme over the next five years 
from 2017 – 2021. 

The event saw an attendance of 
almost 340 guests, and raised over 
S$550,000 net of expenses. A big 
cheer to everyone who supported us 
generously through Passion Ball, be 
it through sponsorship, donations or 
volunteering! Here’s to many more 
Passion Balls to come.

Special thanks to the 
following sponsors:

Audemars Piguet
Images in Motion Singapore 
UBP Bank
Tote Board, Singapore Pools

Andrew Thomas
Anita Kapoor
ASEC Security
Bochic
Blissfulthots
Elite Flora
Ermenegildo Zegna
Four Seasons Serengeti
The Fullerton Hotel Singapore
Grand Vin 
Ho Printing
Lotus Arts de Vivre
Moet Hennessy Diageo
Mr & Mrs Eugene Yang
Ode To Art
Print Lab
Resplendent Ceylon
RJ Paper
SilkAir
Singapore Airlines
Singapore Tatler
Twise

Key Events Key Events
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Clean Plate 
Campaign
We started the Clean Plate Campaign, in conjunction with 
World Food Day, to educate students on the environmental 
and societal impact of food waste, and to inculcate the 
habit of mindful eating at a young age. Singapore generated 
791,000 tones of food waste in 2016, which means everyone 
throws away on average two bowls of rice daily! For the fifth 
edition, we reached out to 31,441 students from 50 primary 
schools, a 48% increase from last year.

We were very privileged to have the continuous support of 
FairPrice Foundation for their pledge to match every clean 
plate count with a S$10 donation (up to the maximum of 
S$100,000).

Thank you to all the volunteers who joined us on this amazing 
three-month journey, especially those from Academy of 
Singapore Teachers, ADVO, Carousell SG, Credit Suisse AG, 
Giant Singapore, Sage Foundation, Siemens Singapore and 
UPS Singapore. 

Alexandra Primary School 
Anglo-Chinese School (Junior) 
Anglo-Chinese School (Primary)
Beacon Primary School
Bedok Green Primary School 
Boon Lay Garden Primary School
Bukit Panjang Primary School 
Casuarina Primary School
Cedar Primary School 
CHIJ (Katong) Primary School 
Chongfu School 
Chongzheng Primary School 
Chua Chu Kang Primary School 
(1st) 
Damai Primary School 
East Coast Primary School
Eunos Primary School 

Evergreen Primary School 
Frontier Primary School 
Gan Eng Seng Primary School
Gongshang Primary School 
Greenridge Primary School 
Henry Park Primary School 
Horizon Primary School 
Huamin Primary School 
Jing Shan Primary School
Junyuan Primary School 
Loyang Primary School 
Maha Bodhi School
Marsiling Primary School
Mee Toh School 
Montfort Junior School 
North Vista Primary School 
Poi Ching School 

Punggol Green Primary School 
Punggol Primary School 
Red Swastika School 
Sembawang Primary School 
Sengkang Primary School 
Shuqun Primary School (3rd) 
South View Primary School 
St. Stephen’s School 
Stamford Primary School
Tampines North Primary School
Temasek Primary School (2nd)
Woodgrove Primary School 
Xinghua Primary School 
Xingnan Primary School
Xishan Primary School 
Yuhua Primary School 
Zhonghua Primary School

Thank you to the participating schools!

Key Events Key Events
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Corporations
Agility Global Integrated Logistics
Ascendas-Singbridge Gives 
Foundation
Bank of Singapore
City Gas Pte Ltd
COMO Hotels & Resorts
Credit Suisse, AG
DBS Bank
Dell Singapore
Elsevier Singapore Pte Ltd
Emerson Automation Solutions
Federal Express (Singapore) Pte Ltd

First State Investments (Singapore)
Forbes Asia
Fuji Xerox Singapore Pte Ltd
Khind Systems (S) Pte Ltd
NTUC Fairprice Co-operative Ltd
SIA Engineering Company Ltd
The Desai Squad
Union Bancaire Privée
Veritas Storage (Singapore) Pte Ltd

Schools
Admiralty Primary School
Anglo-Chinese School (Junior)
Bukit Panjang Primary School
Global Indian International School 
(Balestier)
Ngee Ann Polytechnic School of 
InfoComm Technology
Northoaks Primary School
Pei Hwa Presbyterian Primary School
Qihua Primary School
Seng Kang Primary School
Singapore American School

Thank you to the Toy Booth participants:
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Assets Note 2017 (S$) 2016 (S$)
Plant and Equipment 439,600 428,742

Current Assets

Deposits, Prepayments and Other Receivables 89,760 71,919

Cash & Bank Balances

 - Operating 5 1,192,884 556,995

 - Reserves 6 929,941 916,119

 - Designated 7 3,052,703 2,625,363

Total Cash & Bank Balance 5,175,528 4,098,477

Current Assets 5,265,288 4,170,396

TOTAL ASSETS 5,704,888 4,599,138

Funds

Accumulated Funds 3,635,708 3,374,012

Designated Funds - Care & Share Matching Grant (87,843) 265,776

Deferred Funds 364,075 369,886

Current Year Earnings 690,608 261,696

TOTAL FUNDS 4,602,548 4,271,370
Liabilities

Other Payables & Accruals 104,113 110,979

Deferred Income 998,227 216,789

TOTAL LIABILITIES 1,102,340 327,768

Total Funds & Liabilities 5,704,888 4,599,138

Total Amount of Food Distributed 2017 (S$) 2016 (SG$)
Bread Collection 3,871,737 3,562,926

Food Collection

     - Corporations 418,178 666,342

     - Schools 173,834 156,492

Market Place 302,654 295,610

Purchased Food 755,040 740,247

Total Benefits Distributed 5,521,443 5,421,617
Total Funds Received 2,869,012 2,136,602

For every dollar donated, we generated benefits of 1.925 2.538

Benefits Distributed VS Operating Expenditure

Total Benefits Distributed 5,521,443 5,421,617

Total Operating Expenditure 1,369,234 1,240,324

Operating Expenditure VS Benefits Distributed % 24.79% 22.88%

Non-Operating Income
Utilisation of Funds 183,839 368,300

Amortisation of Deferred Funds 175,591 59,192

TOTAL NON-OPERATING INCOME 359,430 427,492

Income Note 2017 (S$) 2016 (S$)
Outright Donations 1 743,240 427,822

Fundraising Events 2 790,484 541,140

Charitable Events 3 407,926 147,260

Food Purchase Account 4 826,635 937,340

Grant 50,000 50,000

Other Income 50,727 33,040

TOTAL INCOME 2,869,012 2,136,602

Expenditure 2017 (S$) 2016 (S$)

Fundraising Events 244,382 180,852

Charitable Events 166,142 139,567

Food Purchase Account 758,075 741,655

General & Administrative 1,369,234 1,240,324

TOTAL EXPENDITURE 2,537,834 2,302,398

Annual Remuneration 2017 2016

Between S$100,001 and S$150,000* 1 2

No. of Management Staff

Net Operating Surplus / (Deficit) 331,178 (165,796)

Surplus of Income over Expenditure 690,608 261,696 

Audited Financial 
Statements 2017

*Includes basic salary, annual wage supplement, allowances and the employer’s contributions to Central Provident Funds.

Food from the Heart is governed by the Board of Directors which is the final authority and has overall responsibility 
for policy making and governance. Board members are volunteers and receive no monetary remuneration for their 
contribution. 

Food from the Heart has in place a Conflict of Interest and Confidentiality Policy Statement. Members of the Board of 
Directors must declare if they have a conflict of interest regarding any business before the Board.

Food From The Heart is committed to the highest standards of openness, probity and accountability. The organisation has 
adopted a Whistleblowing policy to enable employees of the Company to raise concerns internally and at a high level and 
to disclose information which the individual believes shows malpractice or impropriety.

Income & Expenditure Statement

Balance Sheet

Annual Remuneration of Key Management Staff

Distribution Report

Audited Financial Statements 2017 Audited Financial Statements 2017
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4. Food Purchase Account* 2017 (S$) 2016 (S$)
Applied Materials South East Asia Pte Ltd - 18,687

Ascendas-Singbridge Gives Foundation 33,000 33,000

Bank of New York Mellon - 34,418

Booz Allen Hamilton Alumni - 33,000

Cru Asia Ltd 33,000 -

Geoconsult Asia Singapore Pte Ltd - 10,000

Goldbell Foundation 33,000 -

Images In Motion Singapore - 200,000

Overseas-Chinese Banking Corporation Ltd 50,000 -

SIA Engineering Company Ltd 66,000 66,000

Singapore American School Ltd 47,422 46,165

Singapore Post Ltd - 33,000

Starwood Asia Pacific Hotels & Resorts Pte Ltd 33,000 -

UBS AG - UHNW Staff - 18,960

Vantage Shipbrokers Pte Ltd 10,069 14,400

1. Outright Donations* 2017 (S$) 2016 (S$)
Beiersdorf Singapore Pte Ltd - 21,000

Bloomberg L.P. - 10,430

Bloomberg L.P. HK 23,638 13,041

Chew How Teck Foundation 15,000 15,000

Cityview Place Holdings Pte Ltd - W Hotel - 11,707

Credit Suisse AG - 11,000

First State Investment Pte Ltd 35,628 -

Global Foundaries - 12,222

Goldbell Foundation 59,000 -

Interchem Pte Ltd 110,000 -

Kwan Im Thong Hood Cho Temple - 20,000

Le Meridien Singapore, Sentosa 15,535 -

Lee Kim Tah Foundation 10,000 -

Marina Bay Sands Pte Ltd 13,387 41,869

MFS International Singapore Pte Ltd 25,000 -

Propertyguru Pte Ltd - 10,000

FairPrice Foundation Ltd 100,000 150,000

The Tudor Foundation - 40,805

SIA Engineering Company Limited 62,830 71,985

Singapore Oil And Gas Classic (CCC) Pte Ltd 20,000 -

Wheelock Properties (Singapore) Ltd - 10,000

Zendesk Neighbor Foundation 23,907 -

3. Charitable Events* 2017 (S$) 2016 (S$)
Overseas-Chinese Banking Corporation Ltd 35,000 25,000

Visa Worldwide Pte Ltd 34,762 29,214

5. Cash & Bank Balance - Operating 2017 (S$) 2016 (S$)
DBS Bank 163,616 11,757

Citibank - General Account 1,027,268 543,238

Petty Cash 2,000 2,000

Total 1,192,884 556,995

6. Cash & Bank Balance - Reserves 2017 (S$) 2016 (S$)
CIMB Fixed Deposits - 3 months 312,705 -

CIMB Fixed Deposits - 6 months - 308,818

CIMB Fixed Deposits - 12 months 617,236 607,301

Total 929,941 916,119

7. Cash & Bank Balance - Designated (For Specific Use Only) 2017 (S$) 2016 (S$)
Citibank - Care & Share Account 794,137 794,137

Citibank - Food Purchase Account 662,047 1,114,560

Citibank - Food Purchase Account - Images in Motion Singapore 870,000 -

Citibank Fixed Deposit - Food Purchase Account - 6 months 100,805 100,705

CIMB Fixed Deposits - Food Purchase Account - 3 months 312,705  - 

CIMB Fixed Deposits - Food Purchase Account - 6 months  - 308,818

CIMB Fixed Deposits - Food Purchase Account - 12 months 313,009 307,143

Total 3,052,703 2,625,363

Notes to the Financial Information

Audited Financial Statements 2017 Audited Financial Statements 2017

*Donations shown are S$10,000 and above. Food from the Heart would like to thank all donors, regardless of amount contributed. *Donations shown are S$10,000 and above. Food from the Heart would like to thank all donors, regardless of amount contributed.

2. Fundraising Events* 2017 (S$) 2016 (S$)

Adrian & Susan Peh Community Fund 10,000 10,000

Audemars Piguet (Singapore) Private Ltd 50,000 50,000

DBS Bank Ltd - 10,000

EFG Bank ltd 10,000 -

Ermenegildo Zegna Far-East Pte Ltd 10,000 10,000

Geoconsult Asia Singapore Pte Ltd - 10,000

Goldbell Foundation 10,000 -

Goldman Sachs Charitable Gift 34,658 -

IG Logistics Pte Ltd 10,000 -

Images In Motion Singapore 50,000 -

LHN Group Pte Ltd 10,000 -

Lee Foundation 10,000 10,000

Lombard Odier (Singapore) Ltd 10,000 -

FairPrice Foundation Ltd 50,000 -

The Shaw Foundation Pte 10,000 10,000

Union Bancaire Privée 20,000 -
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The One Dollar
Question

9 cents went towards increasing 
awareness of Food from the Heart, 
including printing of collaterals and 

other marketing efforts

11 cents went 
towards running & 

maintenance of our 
warehouse, cold rooms 

and delivery trucks

11 cents went towards our 
fundraising events with the 

objective of maximising 
donations by securing 

sponsorship where possible

30 cents went towards our “Food Purchase 
Account”, which is an account used solely to 
purchase food items, on top of in-kind food 

donation, for our beneficiaries

23 cents went towards 
administrative & 
operating, costs such 
as rental, utilities, IT, 
management & secretariat 
staff cost.

16 cents went towards 
running our core 
programmes including 
beneficiary events and 
volunteer expenses

As a charity that utilises public funds, it is imperative that we are open and responsible 
with how these funds are utilised. All our accounts are externally audited annually 
in strict accordance with the standards governing Charities and Institution of Public 
Character. With limited resources of funds, time and manpower, we have succeeded in 
growing our reach to the needy with minimal increase in overheads. Our expenditure in 
2017 was S$2.53mil, with the breakdown as follows:

The One Dollar Question

 Board Member Appointment Date 2017 attendence %
 Knut Unger 13 Nov 2007 75%
 Ronald P. Stride 24 Aug 2009 100%
 Linda Soo-Tan 1 Dec 2009 100%
 Chin Bottinelli 30 May 2013 88%
 Eugene Yang 15 Nov 2013 63%
 Khushroo Dastur 13 Jan 2015 50%
 Vivian Chandran 13 Jan 2015 88%
 Cheryl Lee 12 May 2015 50%
 Susan Peh 7 Sep 2015 50%
 Alex Chua 25 Jan 2017 75%

Board of Directors



Fo
od

 fr
om

 th
e 

H
ea

rt
 A

nn
ua

l R
ep

or
t  

   
45

Staff & Management



Cash
For online donations, please visit
www.foodheart.org/donate
All cash donations made in 2018 
are eligible for a 250% tax 
deduction

Your support will see disadvantaged 
children and their families receive monthly 
food packs

Adopt-a-Family  
S$660/year
Adopt-a-School of 50 students 
and their families  
S$33,000/year 

Bread Programme
Take up a bread route and help us rechannel 
surplus bread

Community Food Pack Programme 
Help distribute food packs at any of our Self 
Collection Centres island-wide

Food sorting and packing
Sort and pack food rations at our warehouse

Events and Roadshows 
Be our ambassadors to spread the word about
what we do or help us plan our fundraising events

In-kind
Make a donation of 
non-perishable food items such as 
rice or canned food, toiletries, and 
new or preloved toys in 
excellent conditionSponsor/Host 

an Event
Birthdays from the Heart
Plan and execute creative 
activities, and/or sponsor 
birthday cakes and presents

Ad-hoc/Seasonal Events
Plan a day out to the zoo, 
host a Christmas party or 
help out at our annual 
events such as the Toy 
Buffet 

How can 
you Help?

Make a 
donation

Sign up as a volunteer

Adopt a Family

Thank you!
To our donors, 

sponsors, volunteers 
and friends 
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